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Unit

Advertising

Introduction

Advertisement plays a very crucial role in the development and success of any
business. The aim of an advertisement is to attract the customer and create an urge in his
mind to have that product and if the advertisement does not fulfill this objective, the
expenditure done on advertising is quite useless. In this unit, you will learn the definition
of advertisement, the history and media of advertising as well as the advantages and
disadvantages of advertising.

Background Information
1. Small ads

Small ads are short advertisements which are found in local and national newspapers,
and sometimes on notice boards in shops, colleges, etc. In newspaper and magazine
advertisements, each word and/or letter has to be paid for, so to make them cheaper,
people often use short forms and abbreviations, and some non-essential words are not
used.
2. Agony column

An agony column is a type of newspaper column which offers advice for personal
problems. The author of such a column is often called an agony aunt or an agony uncle,
conjuring up an image of a competent, friendly figure who will offer sound and useful
advice, and in some cases the author may actually be a credentialed professional in a field
such as medicine or psychology. Many newspapers carry agony columns, which can be
generated in house or purchased from national syndicates. Agony columns can also be
found on Internet sites; in some cases, general site visitors are invited to submit
suggestions as well.

Many people enjoy reading the agony column in their local newspaper since it
provides an interesting window into the lives of other people. Such columns can also offer

1
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generally useful advice which might be applicable to a reader’s own life. All sorts of
people write in to agony columns, and in some cases an agony column also comes with a
message hotline for readers to call if they want to record their questions for radio or
podcast columns.

3. E-zine

An online magazine shares some features with a blog and also with online
newspapers, but can usually be distinguished by its approach to editorial control.
Magazines typically have editors or editorial boards who review submissions and perform
a quality control function to ensure that all material meets the expectations of the
publishers (those investing time or money in its production) and the readership.

Online magazines that are part of the World Wide Web, that is, all or part of a web
site, are also called webzines. E-zine is a more generic term commonly applied to small
magazines and newsletters distributed by any electronic method, for example, by
electronic mail (e-mail/email). Some social groups may use the terms cyberzine and
hyperzine when referring to electronically distributed resources. Similarly, some online
magazines may refer to themselves as “clectronic magazines” to reflect their readership
demographics, and more importantly to capture alternative terms and spellings in online
searches.

Many large print-publishers now provide digital reproduction of their print magazine
titles through various online services for a fee. These service providers also refer to their
collections of these digital format products as online magazines, and sometimes as digital
magazines.

4. Newsletter

A newsletter is a regularly distributed publication generally about one main topic that
is of interest to its subscribers. Newspapers and leaflets are types of newsletters.
Additionally, newsletters delivered electronically via email (e-Newsletters) have gained
rapid acceptance for the same reasons why email in general is gaining popularity over
printed correspondence.

Many newsletters are published by clubs, churches, societies, associations, and
businesses, especially companies, to provide information of interest to their members,
customers or employees. Some newsletters are created as money-making ventures and sold
directly to subscribers. Sending newsletters to customers and prospects is a common
marketing strategy, which can have benefits and drawbacks.

General attributes of newsletters include news and upcoming events of the related
organization, as well as contact information for general inquiries.

Identify what you believe to be the functions of advertisements by entering (Y).
('Y) Build brand recognition.
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('Y) Spread messages of a particular service or product.
() Improve relationships between a company and the government.
(Y) Promote product sales.
() Increase company operating costs.
() Increase purchasing power.
(Y) Enrich cultural life.
(Y) Promote inter-industry competition.
Discussion Questions:

1. Is it fair that people blame advertising when they buy something they don’t need?

Sample Answer

It is unfair. Though people can attribute their poor decision to an overwhelming
variety of advertisements, they should still bear much of the responsibility for their
action. It is they not the ads that have made the decision to buy a particular product or
service.

2. How many different kinds of advertising can you mention?

Sample Answer

There are many types of advertisements, like billboards, posters, junk mail or spam,
flyers, blurbs, various sizes of layouts in newspapers and magazines, and finally,
commercials on radio or television.

Which of these types of advertising do you think is the most effective? Which
provides the best value for advertisers in terms of costs per exposure?

3. Do you think women are more influenced than men by advertisements?

Sample Answer

I think so. Most women are very fashion-conscious and enjoy following the latest fashions.

I’'m not to say men are not interested in fashion, but the proportion is relatively low.

Note: The key offered here is just for the teacher’s reference, and the students should be
allowed to express their opinions any way as they like. The important thing is to
encourage them to talk.

Comprehension

I.1. NG 2. T 3. F 4.T
II. 1. It indicates advertising is extremely important to companies and businessmen. By

advertising, they make their products and service known by the public, hence

3
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improving the corporate image and competitive edge in the market.

2. It depends what show will be on. Some commercials are engaging and informative
by using figures of speech or other subtle techniques. Still remember the slogan
“Good to the last drop” used in advertising Maxwell. It conveys to us a warm
feeling that can hardly be rendered into proper words. But some other
commercials really annoy us by appearing again and again on the screen.

3. The world will be a terrible mess if there were no advertisements. Newspapers
would become prohibitively expensive because there would be no sponsorship from
advertisers. Unemployment rate in related sectors would shoot up accordingly.
Companies would be less competitive than before as no one would know about
their new products and services. Hence daily life and information exchanges would
be strongly influenced.

4. It is a newspaper column containing personal messages and advertisements,

sometimes about missing relatives or friends.

Language Practice {

13.

Vocabulary

1. insight 2. Critics 3. gaze 4. agonies 5. mass
6. wit 7. resentful 8. positively 9. houschold 10. blank
. derives from 2. virtually 3. dispatched 4. tend to 5. revenue

1
6. sclf-promotion

=

. standing against 2. stand out 3. standing over 4. stands for 5. stand up to
stand by

o

Cloze

recognizable 2. oriented 3. tied 4. related 5. seemingly 6. toward
subsequently 8. endless g. longer 10. primary m. purpose 12. on
bombarded 14. methods 15. influence

Translation

Righteous and hardworking. he is precisely the kind of person we’re looking for.
He is righteous and diligent, and is exactly the sort/type of person we want.

. Much to our surprise, Nancy is married to a man a good deal older than herself. He

was jobless and penniless.

It is more than likely that the Minister of Transport will attend the ribbon-cutting
ceremony.

It is almost certain that the Ministry of Transport will come to the opening ceremony

4
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to cut the ribbon.

4. It was his father that introduced him to the joy of horse racing, which later totally
changed his life.
It was none other than his father who made him enjoy horse racing, which then
changed his life altogether.
Horse racing, which he was introduced to by his father, changed his life completely.
5. Why are you so quick-tempered? You didn’t use to be like this.
What has made you so bad-tempered? You used to be a different person.

6. She is by far the most intelligent student and seems to have been her teacher’s favorite.
She is much cleverer than her fellow students, and is the favorite of her teacher.

7. All domestic flights were delayed due to bad weather this morning, with more than 500
passengers stranded at the airport.
The bad weather this morning has delayed/postponed all domestic flights, leaving over
500 passengers trapped at the airport.

8. If there really is a fire, what would you do? Dial 911 or put out the fire by yourself?
In a fire, how would you react? Call 911 or extinguish the fire on your own?

9. The municipal government has come in for a lot of criticism over its handling of this

affair and the mayor has accepted the blame and resigned.

As a result of the mishandling of the matter (improper treatment of the issue), the
municipal government has received (has come under) sharp criticisms, and the mayor
has had to take the blame and resign.

10. The Seven Deadly Sins in Christianity reflect (come from/emanate from) the dark
side of human nature. They consist of “Lust”, “Gluttony”, “Greed”, “Sloth”,
“Wrath”, “Envy”, and “Pride”.

The Seven Deadly Sins in Christianity — lust, gluttony, greed, sloth, wrath, envy,
and pride — show the dark side of human nature.

Text A SEEFX
Sl wbk

JTE R AEARM S B3 AR R R IR A A AT R BB R, AR K R
é@/\m(#kbﬁ%‘)&%ifﬁ"ﬁQ&#ﬁ*h%i\? LT RN ER AL SRILEE., AN
28t kAﬁFiFiﬁﬂcﬂ‘#ﬁﬁ HETEGARNTFE, TRRE—FHAZmE =5
ﬂkﬂi)\f\ﬁr-a A LK A RS R AL, B KT S AR R LRGSR
EAERE”

S2THERFET R RET ST ZR T KT, NTFRE 5 R,
T A TA R T T AT HE R T et AR T, BAVIRA N T 6y — A& sk 2 A4
P AL E R AT R ER, AR RARAEAZT 8, Bl de, RAVE T AL S E R E A
w28, T EiE R AR %ﬁéﬁjiaa,)&b‘kt?\&’ﬂ]‘ba’fi'??ﬁ—fﬁ%éﬁ}zaao BB E—GHRR
e AR A TR T4 T A3 A KA M RE 5 7 @ 6915 &,
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BB N FEARRATVA R B T 2 X AP B AR i, EQATRRAA &7 ZMAA L
JER S AR ARG ER KA A S EA R 4T RREEFIFTTE—
=AM IEEER T S EIED? RREHERAIRN R AR R R AN — A L — A28
7 T — B TIREA ARG A X R WA T R R A B IR A N R A
KAR—#.

IR R AL BT & A AT AR OB TR, A ZRNRA A LL &g
MAEAIELETx, 5577 5B OEEEN RNILE R TR D 69434k F 21K,
FZ3| e 09 B RALY B, RRERE—T LA 586 L, —RIRSIF § 4R

BNETREEETREALE LGN L7, TR EHARLRBET 2 2 FZGRSG
L GBI TSR U AT AR R Mk, R TAE, KR E R, FIE SR AN
2 JER RN XA NERZ AT — A A E, me A RRIAG R RIEE R,
BRI AAZ B P ARFR T ik 3K B do e AR B S L3R R B 3 ACKE L B e U IR 7 89 LR
XAFH ) & RALFF T 28

TextB

Comprehension {

I.12.C 2.D 3.B 4. A 5.D

Product Placement Traditional Advertising

Segments of the show are
Products presented as props within the | sandwiched between ads
Features | context that fit almost seamlessly into | displayed within a period
the scene that usually last for 30
seconds

Emerge in the early 1950s; surged in the | Remains the main vehicle
Development| mid-1980s; the current trend is to be | for advertisement for a
combined with traditional advertising very long time

1) The actor holds the Coke can the
right way so that the logo is
perfectly visible;

2) Audi created the RSQ to fill a role in | Coca-Cola and Ford ads in-

Examples the movie I, Robot ; between  segments of

3) Each of the three judges in | “American Idol”

“ American Idol” sits behind large
red cups decorated with the Coca-
Cola logo.
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M. 1. 7ERFE s iy HE MV S ROFTE2 T Al RUIE 2R 44 4 FR B0 ) 1EAE

He B3 CH A SR AR BE CR AT LD |
Paraphrase;: When showing the brand of an object by putting it in a scene, the
object has to fit into the situation of the movie, television show or music video,
and there is a limit on doing so (and you can’t go beyond a certain line).

2. QR AR A R b 2 WS B R AR H S — 22 SR T — M R AR T
CTRFTIR B HRE ) TG 1 1k ik — R
Paraphrase: If the advertisement is integrated perfectly into a scene, it can make
the movie or television show look real — an effect that cannot be achieved by
simply using a can with “soda” on it.

3. PR IT AR R ER A RS HREAAE— ) B
Paraphrase: Both approaches serve the same purpose, but that doesn’t mean only
one of them can exist in advertising.

4. AT B Z 8] g A AR 22 n] Al SR AR AR A m R 1 H il 2 B R
7% F] B il BRI
Paraphrase: Between different sections of the show, there are many ads for Coca-
Cola and Ford. During the show, there are also many examples of embedded

advertising to show the brands and products of some companies obviously.

Oral Practice ﬂ

Discussion
1.
Cons:
— Product placement may divert viewers’ attention and interrupt the plot.
— Too many product placements can be quite annoying, making viewers become fed up
with them.
— Many product placements are unnatural and don’t fit the context.
(For example, an ordinary white-collar worker wearing a high-end brand-name suit
or an expensive watch seems to be unrealistic. )
— Some embedded ads (with the hero smoking a cigarette) are deceptive or harmful,
especially to children, who often imitate what they see.
— Sometimes, the products are over-emphasized and you feel as if you are watching an
ad.
Pros:
— Manufacturers benefit from the product placement. Generally speaking, the more a
brand is recognized, the more products the company can sell.
— Movie producers also benefit from product placement. They may receive a certain
quantity the products or direct financial support.

— With more money, film companies can produce more movies and TV programs,

7
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maybe better ones as well.
— Product placement may add a sense of realism to a movie or TV show.
2. Omitted.

Language Practice ‘

. 1. integration 2. involvement 3. victim 4. corporate 5. spotted
6. attributes 7. decorated 8. visible 9. vehicle 10. surge

1. Television advertising is a most effective/powerful form of advertising, as it is a
combination of audio and video messages/information with unlimited varieties (with
many different forms), unlike other means of advertising such as newspapers,
magazines, radio stations and websites. Research reports show that people spend (an
average of) four and a half hours per day watching TV as it is the most common leisure
activity. As a result, television is considered (as) the “king” of advertising media as it
has so much impact/influence on people. It is also regarded as the “king” of advertising
costs.

. (Omitted)

Text B &EiFX

H&RBAAI S
REALZLECNT AR CH T, A ELR TG ER—MRKG ) F? do RARF XA

F’MJJ RAREHMANT S0 T4, E~ FAoBH BT AR MV ETHINRT, TAE

B oM AR B Aok P e SR AS TR, B 89 B 45 A AR R R A
%éth AR, HeMAZ A T Z B IERFR T 2R RAREE, FRERILFRRL
HOUTFAEXEZERPDIBAGFZT,

Je RIBRFIF NS H R A AL REAT AR I L AT, m— A0 LA EE
CHFTORTGGHLAE N Tk ik B X —ROR

AN T 50 I8 3] 20 #4250 SR 2] T 80 FR P AR ER K, 4od
HEGNERREENBRESLEEZEMMMRLERLF S, — RN E) A6 %m%&ﬁ@
BT B AR BFR TR P RARMEAN S ILA,

T RECHE, TR EREAAR BN FRRe, RIRTRESEZ LK I SR
Moz — TR TRAE? RABF? £R7 AR EMET )5, FRIKLA L EE K
PABILT ZmE s AR THRAFEIR SR, "B . “AH 2 REREE TR
9 78 JE AR IEAF T VAL AL B N 8] 49 47877

2004 #"ﬁ(klmiﬂﬁ%—cﬁ <7bb*‘5(/\‘§§l>> ’]T*ﬁ)\f_ﬂ;%&d:%ﬁéﬁ7ji% # b RSO *ﬁ%/\i

HBHPEBEEZSHER, RibHIER Al RSQALELH P . mAN %%/"?ﬂixﬁ'Tﬁﬁk
io RRAER E R FdF F L TSR MNAER THENT HH AR
PEMNGWH BB LAR G RAN R MAEAE—AEF TR TR,

NS ARG IERN R HPARL LR 2L REEFTRE, BAHENT 2
TG AR 30 AERE S HRF AR, BT B BIAE,. S ERETEFERIES
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AT = suFesu i, ARKEFIE VAR, 30 G F— A AR T L 2N, XT3
VA SHRR L —HBEFNET? R—7,

HNT 2 Aotk Gt 30 A7 S AR A, A4 BAb 5 XIhE R a2 A2 5 R &k £ R
RALE—FT EHX, TEE SAOEEERREFTFA L PRRX—AREA, Baregik
S AAFTREFTESHIT FHEN, —DARERGH FRAN TFTRATGSEHFCGEAS)
“EEMBL AR BRI R FHEEL S TOT RRg AN S TR TPLANR
GEH 9 2 I BN 3] 6 S b o 2 B o) oy A5 TR R B AT OO 40 6 K AR F L AR AW T LT
v R EARE .

Text A

resent vt. R, RE

I resent your attempts to interfere in my private affair.
FRRARAR B TR RL

The child resented having to get his mother’s permission for everything he did.

By ot RBEHER G B B R R

derive vi./vi. BT HH

These stories derive from his own experiences during the Long March.
X Bl R BRI AR AR P 1SR B 2 T R

Many French words are derived from Latin. [ X H /& X4 5)inA ]
2R AR T 5.

gaze vi./n. HEAR

I enjoy taking the train and gazing out of the window.

T AL K BEE R AP

The Notre-Dame was in the direction of her gaze, though she didn’t realize it at that

moment.

i T BSEAIL Y TR R SRR o (B 2 I A AN RS

regulation
D n. &l
He was fined 200 yuan for violating the traffic regulations.
PRy i S S VA AL At £ K 200 JT.
According to the regulations of the club, pets are not allowed inside.

YRR HLE » BV ATFAN
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2) n. PR JETAY
In a socialist market economy, one responsibility of the government is economic
regulation.
TEtt 2 XM ATT RN T BUR I SHEZ — il T 25¢
Emotion regulation contributes to the psychological health of a person.

TSR AR O B R AL

column n. #:H,LH

My favorite column of the Discovery Channel is “Animal Planet”.
RARIE B e s RS H 2 sh Py Bk

The famous writer used to contribute a column to a magazine.
RANFLERGEN—ARREG LR,

witty adj. FFREIGER . T5I0HY

Although the subject of the speech is dull, her witty delivery keeps people interested.
JETEIERY RO R G 1 R kA LE AN TS A R

His witty remarks caused a storm of laughter.

e s HEME R R .

calamity n. KUCHE, KA

War is a frightful calamity for any country.
XA ] T 5 AP AT N RMEL I A
Calamity is man’s true touchstone.

S P I AL

revenue n. IAHULA

The import tariff has become a major revenue of the government.

TR 2 28 A BUR ) — 300 S EUOA .

Our company allocates 30% of the total revenue to develop new products.

AT AR 30% FHFFF KB T= .

insight . JF%7, ILilt

Good teachers have an insight into students’ problems.

U 2 I RER 227 A B TR) AL

The travel guide book provides insight and inspiration for backpackers.

TRATHE O T AL BT ER AL 1 TR 2204 LA A SRR T

absorb vr. MU, 3|

10
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Plants can absorb carbon dioxide and release oxygen.
T REAE RIS — AT R A
The launch of the new business center is a perfect opportunity to absorb investment.

R O PR Vi R |50 ) BEAELAILAE

promotion

D n. gk, kig )

Advertising plays an important role in sales promotion.
SRS R 5 T AR 2 AR
The promotion of speaking Putonghua is a long-term task.
) U T R — IR R 55 .
2) n. 5T
The young man received rapid promotion because of his talents.
AR NP AR A A PR AR AT T
A fair promotion system can largely stimulate working efficiency.

R T il JBE RE R 2 2 TARRICR

Text B

victim n ZEF

Thanks to the timely rescue, the tourist death toll was reduced to the minimum and
none of the foreign tourists were among the victims.

H1 T BB U 5 O T N e 2 e M1 TC— 44 A1 i 2 i o

More and more small- and medium-sized businesses have fallen victim to the present

economic climate.

A2 [ /Nl 2 BN BT BRI B 4 2R

seamless adj. JoEEN . %R

A good multimedia courseware is a seamless integration of data, text, images and sound.

— MNP EZ BRI SE SE AR & T8 OO VBB
Cooperation between customs and ports for faster clearance has achieved seamless

integration of land and sea transport.

T DR 0 11 22 [ PR PR 5 A SRR IE T B T JCAE X 42

surge n. T3 K
Along with the surge of international shipping and port throughput, a new round of

port expansion is to start soon in China.

WA ] Pz BRI AN 11 e A DR K 35— S O v 1 IR 2ROk

11
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Surges in the number of foreign tourists have brought pressure on the scenic spots and

cultural relic sites.

g A SN BB » 20 5% RN B A SO 3 R R E

corporate  adj. ANHIIM

It is essential to increase corporate competitiveness by adjusting product structure and
extending the industrial chain.

PERE P A AL SR BE L SRR T 5 4 T B G B

A good company should be financially sound, prestigious, present a good corporate
image.

— U A % RAT B Y 25 BE T B R R R BE A i Al B 4%

integration . Zi5.fbA

The classical gardens of Suzhou are a perfect integration of houses and gardens which
can be admired, traveled to and lived in.

S JH oy i AR el — T BE LAl AT

With a geometric design and modern functions, the museum is an excellent
integration of modern elements, national tradition and local flavor.

X T LA 3 R Y P R S T BT R L R XU FI 7 AR 0

spot . &3, K3

It can be hard for even a doctor to spot the early symptoms of Parkinson’s disease.
AU B A AR DA HE R <8 A A AR AR

One of the station staff spotted that I was in difficulty, and ran over to help.

— ANk TR B R S R AT

be attributed to [T

China’s large inflow of foreign investment can be attributed primarily to its robust
economy.

H ] 22 5 2 B S0 ] o < 3 1 o ) ) TR DA

The fall in the number of road casualties is chiefly attributed to improvements in

traffic.

T B T B B 2 A I T B RO G

Exercise 1. Scanning and Skimming
1. C 2. A 3.B 4.C 5.D 6.C 7.B 8 C 9.B 10. C

12
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Exercise 2. Paraphrase

1. Paraphrase: If a company wants to survive in a free market, effective ads are
important/crucial/indispensable, because consumers probably won’t buy your product
before they know about it.

2. Paraphrase: If a media company is not very honest (If the reputation of a media

company is somewhat damaged) , fewer people will accept its advertisements.

Language in Use

1.d 2. g 3.h 4.1 5.a 6.¢c 7.f 8 b 9. ¢

Words and expressions to be explained

1. go by many names: be expressed in many names
2. take a bribe: receive money or things offered by other people for dishonest or

illegal purpose

Objective:
1. To understand the nature of price.
2. To understand how price goes by different names. Draw attention to the key words:

rent, tuition, rate, fare, interest, token, premium, honorarium, retainer, commission

Background information: Nokia
iR 3 )
(http://www. smartbrief. com/news/CTIA/companyData. jsp? companyld=3891 & c=
allaccesssppublished & page=8)
Task 1
Purpose of your interview: to introduce “Open Innovation” Laboratory to your readers.
Step 1
1,2,3,5,6
Step 2
1-B,2—A.,3C,5E, 6D
Task 2 (Omitted)

( 13 )
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Grammar

1. what 2. that 3. whether 4. that 5. why

6. where 7. as if 8. how 9. that; that 10. when/whether
Writing

Exercise 1

1 A AR N B A R DA T R )L,
2. ARSI Tg .

3. BiAE A E  — KR AE .

4. EFRAMBATFELY,

5. IE IR .

Exercise 2

-

generate and store electric energy (electricity) through natural human movement
Needs no battery

Perpetually/Forever/Always accurate/Precise
. Totally/Completely reliable
Someday (One day) all watches will be made/produced this way

U AN W N

Exercise 3

Apartment to Let or for Sale

A comfortable apartment with
2 bedrooms, 1 living room, 1 kitchen and 1 bathroom,
is to let or for sale.

It is located at the 8th floor of 18# , Xingfu Road, Changning District, Shanghai.
Complete facilities: water, clectricity, gas, TV, air conditioner, telephone, ADSL.
Rent: 3,500 yuan a month.

Sale price: 1,500,000 yuan.

If you are interested, please contact
Mr. Wang at 021 — 64417878 during the office hours.

\1_4/
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Exercise 4

Nonstop to New York

If you are like most people, the long way is the wrong way. Take our flight and you can fly
nonstop to New York International Airport, and take hours off your travel time.
Enjoy the comfort of our Boeing 777 aircraft which features personal entertainment
systems. You will also appreciate special in-fight service.

For additional information, visit us at www. continental.com.

Continental Airlines

15
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Unit

Buying and Selling

Introduction

Price negotiating skills can come in handy in this tight economic time. With the grip
of recession growing tighter, department stores and other retail outlets are starting to feel
the pinch. But as the ancient saying goes, “One man’s problem can be another man’s
opportunity.” In this economic climate, that saying is truer now than ever before,
especially if you know how to haggle. In this unit, you will learn some skills and methods

of negotiating the best price.

Background Information

1. Big-ticket items

The “big ticket” item is American slang for those goods that usually have a high value
and may be considered as luxury goods. People who watch economic trends in the retail
market sometimes call them BTIs. For instance, an economist might note in an
economically depressed period that sales of luxury items decline. In a period when the
economy is stable or growing, you might note greater sales totals for big ticket items.

There are many things that can be called a big ticket item. They don’t necessarily
have to be bigger in size or to be higher in cost. For instance, a small laptop computer
that is the latest product might be considered a big ticket item. Other luxury items are
more expensive because they are bigger. A rowboat isn’t a big ticket item, but a yacht
definitely is. Luxury cars, private airplanes, and second residences are some of the largest
of big ticket items, with the highest prices.

Many other big ticket item types are more modest. For instance, an iPod or a
Blackberry may be considered big ticket in certain markets. Most computers, and

certainly things like home surround sound systems, and plasma and high definition
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televisions are big ticket.

There’s no specific price demarcation for what constitutes a big ticket item. In a store
that sells varied types of merchandise, most of the higher priced goods would be
considered BTIs. Managers may emphasize to salespecople the importance of selling a big
ticket item when they can, since this tends to maximize profits.

In an auto dealership, the difference between a simple car and a big ticket item may
amount to those cars that are more expensive models, and have more customized features.
Some people might look at all new automobiles and consider them big ticket, but in most
cases, a Hyundai is going to be a lot smaller of a ticket than a brand new Jaguar.

Mostly, the big ticket item doesn’t refer to something you need, but rather something
extra. In most cases. nobody needs a television screen that covers an entire wall of your
house. It might be nice, but it is a luxury. On the other hand, you usually do need things
like a refrigerator, a stove and a washer and dryer. Though these might be considered big
ticket items within a store, only the most expensive ones with extra features are truly
luxuries. For instance, you can pay 300 US dollars (USD) for a washing machine, or pay
1,000 USD for a front-loading one that is energy efficient. It’s a nice upgrade, but not a
necessary one, hence the bigger ticket status.

2. Brick-and-mortar store

A brick-and-mortar store refers to a retail shop that is located in a building as
opposed to an online shopping destination, door-to-door sales, kiosk or other similar site
not housed within a structure.

Also Known As: Store Front

Alternate Spellings: Brick’N Mortar
3. Storm door

A storm door is a type of door that is installed in front of an exterior access door to
protect it from bad weather and allow ventilation. Storm doors typically have
interchangeable glass panels and window screen panels to provide visibility and prevent
flying insects from entering the home.
4. Price matching

'” “

“We guarantee the lowest prices We'll beat any advertised price!” “We’ll match
any price or give you a discount if you find the same item for less at another store.”
You've probably heard these claims before, often from major retailers, who obviously
want your patronage. This is called price matching, when one retail outlet offers to sell
something for the same price you’d purchase it for somewhere else.

Price matching is a common practice, especially in large stores that stock a lot of
merchandise. You can also find price matching on the Internet if you look hard enough.
Though these offers sound terrific, there are a few things about price matching before you

head off to the nearest store looking for the best price.
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In some stores, especially mom and pop outlets where the owner gets to set prices,
you may simply be able to tell an owner that you can purchase the same thing for X
amount lower at a certain store. You may not need to provide proof of a lower price
elsewhere, but you might need a longstanding relationship with the store if they don’t
advertise that they price match. Sometimes small businesses simply can’t price match
because they lose too much money by doing so. If they order less inventory. they usually
have to pay higher prices for it than larger companies that order much more inventory.

Virtually no stores will attempt price matching with Internet prices. Further, they
may not even match their own Internet prices on items. It’s important to read the fine
print before asking companies to price match, even at their own Internet prices or with
another Internet store.

Most companies will require that you provide proof that an item is priced lower at
another store. If you see an advertisement for a lower price, take it with you to prove a
lower price elsewhere. Most companies won’t match prices just on your word alone.

Price matching typically only exists for items that are identical. For instance if you're
buying a mattress, it has to be exactly the same mattress type, make and model in order to
get a company to price match. If someone has a Mattress 2000 (generic name) for a lower
price and you attempt to match it with a Mattress 2001, you won’t get a lower price.

The same standards may exist for cars. Often a single car is featured with a much
lower price than the rest of the same models on a lot. You're not likely to get that price
because the single car price usually even has a vehicle identification number attached to
the price. Only that car is for sale. However, you can use this as a bargaining tool, to try
to get an overall lower price at the same dealership or at a different one.

In all, some consumers find price matching a benefit, while others find it too much
work. It usually does have exclusions, and you’ll have to jump through some hoops in
most cases to get it. Many people find it worth a little effort when they’re trying to
economize.

5. Buffer zone

A buffer zone is formed to create an area of separation between disputing or
conflicting forces and reduce the risk of renewed conflict.
6. NADA

The National Automobile Dealers Association (often abbreviated as NADA) was
founded in 1917 by a group of dealers determined to lower the luxury tax on automobiles
from 5% to 3% by lobbying congress in Washington D. C. After the success in
Washington, the group decided to form a permanent union and represent the nation’s
15,000 automobile dealers. In July 1917, 130 dealers met in Chicago where they elected
George Browne of Milwaukee to be NADA's first president. In 1975 NADA constructed a

new corporate headquarters in McLean, Virginia where they currently reside at 8400
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Westpark Drive McLean, Virginia 22102.
7. Down payment

Down payment is a term used in the context of the purchase of expensive items such
as a car and a house, whereby the payment is the initial upfront portion of the total
amount due and it is usually given in cash at the time of finalizing the transaction. A loan
is then required to make the full payment.

The main purpose of a down payment is to ensure that the lending institution can
recover the balance due on the loan in the event that the borrower defaults. In real
estate, the asset is used as collateral in order to secure the loan against default. If the
borrower fails to repay the loan, the lender is legally entitled to sell the asset and retain a
portion of the proceeds sufficient to cover the original amount of the loan.

By requiring a down payment in advance, the lender greatly increases the chance that
any such future sale would be able to cover the full amount of the loan, because such a
sale only requires the lender to recover the difference between the original selling price
and the amount of the down payment, as opposed to the entirety of the original selling
price.

If the borrower is unable to pay off the loan in its entirety, he/she loses the down

payment amount.

When we have a product we want, what should we think about before making our
final decision? Identify the following items by entering (Y).

(Y) Which brand name will fit our budget?

(Y) What features of the product do we really need?

() Is it possible to persuade a friend to buy the same product?

(Y) How to choose among the different models?

() Should we pay in cash or use a credit card?

(Y) How dependable will it be after it is used for a period of time?

(Y) Is the company or service provider trustworthy?

() Should we obtain the consent of all family members before we buy it?

Discussion Questions
1. Do you think our life has been greatly changed by the global trend to buy and sell
online?
Sample Answer
More and more people now buy and sell goods by online auction and on online

shopping websites such as eBay and Taobao. They help save time, energy and money, but
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they also make possible certain illegal actions like the ever-increasing Internet fraud.
Generally, Internet shopping has created a more convenient way of life, but it may
inconvenience you if you fail to keep a sharp eye out to detect false information on the
Internet.

2. Have you ever sold used books on campus or online? Try to describe the experience
if you have had one.

Sample Answer

I once sold used textbooks on campus before the summer vacation. Though little
money was involved, it has taught me how to bargain with others. Besides, 1 got to
realize making money doesn’t come easily to students and I should cultivate a habit of

saving money.

Comprehension {

I.1.F 2. F 3. T 4. T 5. NG

I. 1. I believe so. I used to buy clothes on online shopping websites and followed the
principle of “the cheaper, the better”. But nine times out of ten, I found them
poorly designed and knit. Some of them were even starting to wear several days
after I bought them. Now I buy clothes in boutiques. There clothes are much better
though they cost more.

2. Bartering offers an effective alternative in times of monetary crisis, when
currencies are unstable and devalued by inflation. One-to-one bartering is often
practiced between individuals on an informal basis; but modern bartering has
matured into an instrument used by companies to help them increase their
efficiencies by utilizing their unused resources and excessive inventories.

Language Practice {

Vocabulary
I. 1. comment 2. haggle 3. favor 4. Built-in 5. playing

6. abrupt 7. remedy 8. credited 9. margins 10. negotiable
II. 1. nevertheless 2. poured 3. flexible

4. secure 5. remained 6. effective
II. 1. run after 2. run into 3. run away with

4. run out 5. run down 6. run over
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